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Abstract This study investigates how the accent in the English spoken by a salesperson impacts his/her customer’s
purchase intention, specifically the effects of Japanese accented English on the attitudes of listeners with different language
backgrounds. A total of 30 participants from three different language groups (native English speakers, ESL speakers, and EFL
speakers) listened to the recordings of three presenters respectively giving a sales talk in English with different levels of
Japanese accent: light, middle and heavy. The results suggested that all participants had higher purchase incentive when they
listened to the least accented speech and that there were no statistically significant differences in listener attitude towards

Japanese accented English according to the language group. Implications for pronunciation teaching are discussed.
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Hypothetical Sales Presentation
Selling Water Reserve Land

Hi. I am Taka. Do you have time now? Well, let me

talk to you for just a few minutes...

I would like to tell you about a really good investment.
It’s an investment in water rights. Well, it’s not just
ordinary water, but water full of good minerals, calcium
and etcetera, etcetera.

Our company, TOKYO GOODWATER COMPANY owns
massive land with water resources in Hokkaido. Hokkaido
is located in the northernmost part of Japan, and 70% of
its land is covered with forest. The land is full of nature
and so does have good-quality of water.

It’s not known to many people yet, but actually, many
famous athletes, especially baseball players, drink this

water. You know Ichiro, right? He drinks it, too!

Well, we are raising money for further development now,
so that we can extract more water, and sell it to more
people. You can be a shareholder of our company, and be

an owner of this wonderful water!

You can start from buying just one share, you know.
One share costs you just 1,000 dollars. It’s a promising

investment! Please think about it!
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