; DXY BN LABMICRHSNS
ISEFSS—
S-D LOGICh5dm7770O—F

)

2022401H09H
HARDA > MRS
&t FEF

ITIL® (& AXELOS Limited OBREIR T3 D AXELOS Limited DFFRIDE & (RSN TVET, INTOIEHFERSNTLET.

Copyright© 2022 AT > hMERatt



1 K% (E U2 - 2ERESEF TS < OE#N [DXHEE] =2181F
| TWET,
O

DXEWR(E, ATV RO—200/Ry MR E, SRtz £ > ClEHA
1L Z EZITDOENRN — AR (CHRONT I, HHEAMDEEEHE
t“a_o

l AFBETE. DXES-DOD WY, DXIBEHCRHSNZ I EF
2 —([CDULWTCTHBITUET,

)

Copyright© 2022 AT > hMERatt









1\0 DX (DIGITAL TRANSFORMATION) &I(E® O/

2004F(CRIT T —FT > DIARAAKRE
(Umeo University) T Uw 2D - X
)L —~ > (Eric Stolterman)Zi#EH' 2

ITOEEA. A4 DE BESIERRS IR
;‘% 7& % ,‘O V)b %) @T\ J: U M3 “Information Technology and the Good Life”
F1H _
- R o

& WD IRER,

5| AT : Wikipedia

B : LinkedIndk D5

)

Copyright© 2022 AT > hMERatt


https://ja.wikipedia.org/wiki/%E3%83%87%E3%82%B8%E3%82%BF%E3%83%AB%E3%83%88%E3%83%A9%E3%83%B3%E3%82%B9%E3%83%95%E3%82%A9%E3%83%BC%E3%83%A1%E3%83%BC%E3%82%B7%E3%83%A7%E3%83%B3
https://www.researchgate.net/publication/46298817_Information_Technology_and_the_Good_Life

TEAEL S X IBEODH L
WZELICH L, T—% &
T RIVEMEFERL T,
BEVCHED=—X%H L

I, B@meY—EX, EY
FARAETINVEREST HE L
HIZ, EHEZF0LD, H
. 7o0tvX, Exl -
BLtzZFEL. SiFLDE
EAEMEILT DT &,

HEE : DXHEEN A F T4~ (REEERA

Copyright© 2022 AT > hMERatt

20184 (C. #EFEZFEEGN DXL
IN—b1 [DXHEEHA RS>

ZFRERUE U,
%2020 128 (C [DXLR— b2 pifsganiz,

DXL /— R Tl TRECHITBIT
S AT AICEET D3R INERRE
EXRITEICDNTEEDHSNT
HD. [2025FDiE] H+—T—
REULTEITSNTLET,
DX#EEN 1 RS> (C(E. DX{b%z
EDHDIZSHDFEEICDVNTIEEH
EEHSNTULET,

6


https://www.meti.go.jp/press/2018/12/20181212004/20181212004-1.pdf

)

l\o £% | EREEEDWEBY A h 4

https:/ /www.meti.go.jp/policy /digital_transformation /index.html
l | ﬁ”ﬁ&; %E%Mm W - BHAE English Yo b2y T ESN TP ZZE I [ K :

OO

XEVPFHRSZHICEFEIT BEFTEHERL.,
ITZRENICERI S ET,. FihdZzil
B . FFCLERSINIET -5 ZBERLE(C
=T, BRETH. RAOEEMNZIRAR
CRALEIDZEZBEULET,

METI
\

Copyright© 2022 AT > hMERatt



O S =RIXDP/ETITOZL

T RIVLIANDFERIC
K> TIFERTE AV BEZTGYEYe e hilte
AIREEA B B HEE D B

fEAEET 3 S5 2. @ ISB(CHISRBEEADL

RERGELTAICT [
.ot P MMETRBIRNDAECERD L

2 57 4 L% ) B 4

952 ¢, @B BAMECOVNTEZRSE

HEL (BEER) @ ITIL® 4 : High-velocity IT

Copyright© 2022 BAL 1 > MRS H HEL (BHER) : ITIL® 4 : High-velocity IT 8



1\0 At —=32 (DIGITIZATION) EDiE L)Y O/

oL E—=a>F. 700

NNST =) UICEHRT DEAMTHIR

S50 A 2YER T3 - Ot ETY,
SfidLﬁﬁfﬁzﬁzb ) #K—Excel. FEZAI—RPA

BE. BRRE) 27750

(CKDINEAL

AN S N S HSAP—S 3> (E. T4
ZRY 57 At 2R, JLEfiESFER T3 ECLD. B
e e e SRAETILDREE IO EZE
o a . . | -VelocCl }ﬁg_éztt“a_o
Fl) BEERS->H—>T 7Y
(ZA TL—>BFEL TERTO
2 H5HEL

9
Copyright© 2022 AT > hMERatt



\O DX(Z. i+ t7\+AQD’EE

1 B v—33> i
O 7. |
g FTHA

[ I
l f 1.0

7 “ :
T 0 ?:|- VI EANNESE S

5 | EFILPEES
N S ' OB RADLEE
£ AR A T T R L IC & B ERE
7|:|’t’x(«i|ﬁ_|[/ i ﬁ”ﬁ

£ 10
\ﬂ:_

Copyright© 2022 AT > MAREH X FHBLO) |'7——“:/“//'q;|/1t1_0/2_oj ITE EDEE T,



l\o DXDESHF ([F—2TF D

1 [FS2RXTA—A=>232] LVWDSEEER, REERERLZEEZ
SRUEY,

NS> XTA—A—>32(F, EVvIINZBKRLUTLDDLS
TlEdDFEBA. GFEICEKDTE. EVIINCMICITSCE
EOJEETIH) INSREBEZHZLSITICEICKDERMRT D
l EMNTEFI, TUC. COERKINT DT —ANZTY,

)

Copyright® 2022 BA 1 > MEkRSH HEL (BHER) : ITIL® 4 : High-velocity IT 1



)

l\o DXMEEE U < 53R pIRE/MIRL

® HENHD

® BRTE/RXROI (Return On Investment) H'&D
® ZOMOWMERDUY—AHWFIHEBIEE TH D
O NSO XTA—A—33HBBOURDEFE SBESTD

® NS RXTA—A=3DHEBOAILFY (L) LEE

9D

Copyright© 2022 BIARS A > METR4E HE (BEER) : ITIL® 4 : High-velocity IT

12






\O WHAT IS S-D LOGIC ?

Service-Dominant (S-D) Logic is a mindset for a unified understanding of the purpose
and nature of organizations, markets and society. The foundational proposition of S-D
logic is that organizations, markets, and society are fundamentally concerned with
exchange of service—the applications of competences (knowledge and skills) for the
benefit of a party. That is, service is exchanged for service; all firms are service firms;
all markets are centered on the exchange of service, and all economies and societies
are service based. Consequently, marketing thought and practice should be grounded
in service logic, principles and theories.

In line with S-D logic, it follows that instead of service marketing “breaking free” from
goods marketing, as has been the pursuit of the services marketing sub-discipline for
the last several decades, all of marketing needs to break free from the goods and
manufacturing-based model—that is, goods-dominant (G-D) logic. S-D logic embraces
concepts of the value-in-use and co-creation of value rather than the value-in-
exchange and embedded-value concepts of G-D logic. Thus, instead of firms being
informed to market to customers, they are instructed to market with customers, as

well as other value-creation partners in the firm’s value network.
14
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